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Introduction 

 We are facing a critical time in human history where we are 
endangering our own existence. There is a lot of very convincing 
evidence for anthropogenic (human-caused) climate change.  This 
means that whether or not the Earth can sustain life for humans—and 
many other living things—is in our generation’s hands.  All other 
environmental issues are just as important, since everything is linked 
together in delicate balance.  Moreover, almost all major social justice 
issues—health, education, poverty—are linked to the environment. 

The Guide to Environmental Campaigns started as a result of the 
creativity and enthusiasm of the Westmount Eco-ninjas. The Eco-ninjas 
was a dying environmental club, with barely 5 members by the end of the 
school year. People just weren’t getting excited about the environment! 
(Who would want to stay after school every Friday to do recycling?) The 
remaining members and a very encouraging teacher supervisor vowed 
to revive it and get people excited about fighting for environmental 
justice, and succeeded. 

This guide is meant to be used as a guideline, with lots of room for 
creativity.  It is a collection of various ideas, resources and instructions (for 
guidance) for campaigns focused on different environmental issues by 
students like you.   

We encourage you to come up with your own ideas for campaigns, and 
make improvements to existing ones. There are a lot of different 
environmental issues that need to be tackled, and a lot of different ways 
of doing so.  Your club can contribute your ideas to this guide to further 
improve its contents and inspire many other clubs and students in the 
years to come! 

Welcome to the largest social movement in Earth’s history.   
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Rotary System 

One of the major problems of keeping students interested in club activities is 
how active the club is.  Students want to do things that are fun, engaging, and 
having a say in what the club does.   

A rotary system will allow students to focus on fun things like organizing events 
and campaigns, while getting the necessary recycling job done.   

Here’s the idea: 

At the beginning of the year, it’s essential to make the first club meeting well 
known to the school to attract interested students.   

The club members can be divided into 2 main groups.  One group will do 
recycling, and the other will do project planning.  They will then switch duties 
after a certain period of time (e.g. 4 weeks).  If the project teams have not 
finished yet by that time, they can finish it off while also doing recycling, giving 
the new project team a chance to start their projects on time. 

Be flexible!  Allow people who would like to stay in the project team or the 
recycling team for a longer period of time (or even throughout the year) to do 
so.  If you have a small club and don’t have enough people for recycling or 
projects however, you can set a maximum or minimum limit to the number of 
people in each team.   

Because different students will be in charge of the project planning every few 
weeks, there will always be an event in the school by the environmental club.  
Other students will see how active your environment club is and would be 
interested in being part of it too! 

One more tip.  Whenever you have a cafeteria event that involves playing 
music, play a large variety of music that appeals to all groups of your school!  
Include music that appeals to our school’s diverse cultures such as asian pop, 
bollywood, or movie soundtracks.   
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Local fruits smoothie campaign 

 Today, the foods we eat come from all over the world.  That means they had to 
be transported to your local grocery market for hundreds, maybe thousands, of 
kilometers, producing carbon emissions from trucks, boats and planes.  Perishable foods 
such as fruits and vegetables are especially harmful because they often need to be 
transported via freight planes (which produces emissions 4 times that of trucks, and 50 
times that of ocean transport!), and need refrigeration to preserve the food.  All of 
these carbon emissions contribute to the enhancement of the greenhouse gas effect.   

Why ship your food from another country when they are available locally?  Local 
food means less food miles and energy used for preservation methods, and it supports 
your local economy.  You would know where your food is coming from, and it would be 
naturally fresh.  It’s a great way to have a positive impact on the environment. 

Check out when various fruits and vegetables are in season in Ontario here: 
http://www.foodland.gov.on.ca/english/availability.html 

The Local Fruits Smoothie Campaign aims to increase awareness about the food 
we eat and the option and benefits of eating locally.  It will show people the impact we 
can make by choosing where our food comes from. 
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Take Action: 

Teams: 

▪ Poster and sign makers (2+) 
▪ Announcements (1+) 
▪ Smoothie Makers (3+) 
▪ Cashiers (1+) 

Time period: One month 

Budget: $100 

Suggested dates: September to October  

Permissions: should comply with the HWDSB Nutrition Policy (e.g. no added sugar) 

Materials: 

▪ Biodegradable/ Compostable paper cups (Ecotainers) 
▪ Blenders (2 or more) 
▪ Change 
▪ Composting bin (if compostable cups were used) 
▪ Cutting boards 
▪ EH local farm maps 
▪ Money box 
▪ Napkins 
▪ Paper towels 
▪ Peelers (optional) 
▪ Small fruit knives 
▪ Water bottles 
▪ Hand sanitizer  

Strategy: 

i. Pick a date(s) to hold the smoothie sale and get it approved by student council. 
ii. Announcements and posters should go up 2 weeks before sale date. 
iii. We strongly suggest the Smoothie Makers to find a time to try out the recipes 

before the posters go up and make any necessary changes. 
iv. Prepare signs for the smoothie booth indicating price, message of the 

campaign, allergy warnings, reusable water bottles for sale, EH local farm maps, 
and other relevant information. 

v. Those who brought their own reusable water bottles can have a discount. 
vi. Suggested sale price: $2 per cup. 
vii. Prepare enough for 100 cups if this is your first time (high schools). 
viii. Only the cashier(s) should be touching money and should not be touching food! 
ix. Proceeds can go to club activity or to an environmental non-profit organization. 
x. Any extra ingredients that are in suitable condition can be donated to a food 

bank after the sale. 
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Recipes 

Apple Orange Smoothie 

Ingredients: 

▪ 1 apple (local) 
▪ 1 cup orange juice 
▪ 6 ice cubes 

Blend in a blender until smooth. 

My Basic Smoothie 

Ingredients:  

▪ 1 banana 
▪ ¼ cup cut peaches (local) 
▪ ¼ cup frozen blueberry chunks (local) 
▪ 6 ice cubes 

Blend in a blender until smooth. 

For more recipes, check out the Operation Smoothie Handbook  

!  

http://environmenthamilton.org/view/upload/265 
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Fair Trade Organic Valentine’s Day Chocolate-grams 

 Do you know where your chocolate comes from?  As sweet and delicious as it is, 
the way it’s produced will make anyone lose their appetite.  The secrets behind those 
one dollar bars of goodness are deforestation, chemical pesticides, and child labour.  
Chocolate companies aren’t the only ones guilty of hiding this information, all cocoa 
products, including coffee, use cocoa beans sourced from these growing conditions. 

 Cacao trees are naturally grown under the canopy of the rainforest, or “shade 
grown”.  However, to grow more cacao beans in an unnaturally shorter amount of time 
to meet the market demand, farmers are forced to clear rain forests and plant cacao 
tree monocultures.   

 In addition to deforestation, chemical fertilizers and pesticides are used to speed 
up cacao bean production.  These chemicals are very harmful to the environment as 
well as the workers.  These labourers can be children who are bought from their families, 
or are orphans.  They work the whole day, every day, with essentially no pay for their 
labour and can be treated extremely poorly.   

 There are ways to avoid chocolate (and other cacao products) produced in this 
way.  A Fairtrade certified product means that [some or all of] the ingredients are 
grown under better working conditions and the workers are fairly paid for their labour.  
Farms are monitored to ensure that there are no children illegally working on the farms.  
USDA Certified Organic products mean that [some or all of] the ingredients are grown 
without chemical fertilizers, hormones, GMO’s and unapproved pesticides.  The 
absence of these chemicals also means that the workers aren’t regularly exposed to 
them, improving working conditions. 

 This campaign aims to spread awareness of the significance of fair trade/organic 
products and encourage people to support the fair trade movement. 
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Take Action 

Teams:  

▪ Poster makers (2+) 
▪ sign makers (2+) 
▪ tag maker (1) 
▪ hand-out maker (1) 
▪ announcements (1+) 
▪ sellers (2+) 
▪ wrappers (6+) 
▪ optional: candy-gram deliverers 

Time period: 3 weeks 

Suggested Dates: selling day should ideally fall on February 14th (Valentine’s Day), or the 
week of. 

Budget: $100 

Permissions: Nutrition-free day 

Materials:  

▪ Fair-trade [Organic] Chocolates  

Disclaimer: the Cocoa industry is complex, so being Fairtrade Certified does not guarantee the absence of child labour.  
The following brands have the smallest chances of being exposed to child labour: Divine; Equal Exchange Certified; 
Mama Ganache; and others on this list:  
. 

http://www.foodispower.org/chocolatelist.php 

Please note many of the chocolates on the list will have to be bought online. 

Camino 

Bulk Barn, 
Fortinos

Dairy Milk 
(not organic) 

Normal stores 
(e.g. Walmart)

Gallerie au 
Chocolat  
(not organic) 

Ecomystic 
(136 James St S)

Divine 
(not organic) 

Bulk Barn, 
Winners, 
Marshalls
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▪ Wax paper 

▪ Tissue paper (red, white, pink) 

▪ Ribbons 

▪ Money box 

▪ Tags (made by tag maker) 

Strategy: 

i. Establish team positions. Get student council approval—make sure it’s a “Nutrition-
Free Day”! 

ii. Announcements and posters should go up at least 1 week before sale date. 

iii. Make small tags to be tied onto the chocolate gram stating that it’s fair-trade 
chocolate, and “To:” and “From:” areas. 

iv. Buy twenty 100 g Fair-trade Organic chocolate bars. 

v. Break each bar into 5 equal amounts, wrap first in wax paper, then in tissue 
paper and tie the tag on using a piece of ribbon.  You should have 100 
chocolate grams. 

Note: Wax paper can go in the Green Bin and tissue paper can go in the 
Blue Bin. 

vi. You may make this a non-profit sale and sell each gram for $1. 

vii. You may also make this a candy-gram delivery.  In this case, the selling date 
would have to be the week before Valentine’s Day, so you can make the 
deliveries on Valentine’s Day. 

viii. Make hand-outs telling people where they can find fair trade chocolates, to 
be given out on sale date.  You can also refer to Environment Hamilton’s Fair 
Trade directory found on the EH website. 

ix. Suggestion: Follow up by bringing Fair-trade organic coffee/tea/bananas into 
your school cafeteria. 
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REDUCE REUSE RECYCLE 

Water Bottle Campaign 

 Single-use water bottles are a much bigger problem than you would think they 
are.  Not only do they fill up landfills, oceans, and streets, they are a waste of water and 
money, pollutes the environment in more ways than one, puts your health at risk, and 
supports water privatization.   

 Canadians use an estimated 4 000 000 000 (four BILLION) water bottles every 
year.  That’s four billion plastic bottles that had to be made from petroleum.  That’s two 
billion litres of water sold for 1000 times their value.  What’s even worse is that an 
approximated 88% of plastic water bottles are not recycled in Canada.  They are either 
filling up landfills where they can leach toxic chemicals into our natural water system, 
are incinerated and the toxic chemicals are released into the air, or is floating around in 
the Great Pacific Garbage Patch.  Improved recycling isn’t the solution either; recycling 
also uses lots of water, cleaning chemicals and energy.  Furthermore, the final recycled 
product is often a lower quality, and not suitable to be used for making a new water 
bottle.   

 Water in water bottles is—believe it or not—not necessarily cleaner than tap 
water.  In fact, a lot of the times, the water is often just filtered tap water.  The water isn’t 
regularly checked for harmful contaminants for weeks, months or even years.  Tap 
water, on the other hand, is checked several times a DAY. 

 Many beverage (including soda drinks, vitamin water, etc.) companies actually 
buy water from other countries’ governments.  This is water privatization.  Now that the 
water ‘belongs’ to the company, the people living in those countries do not have 
access to that water.  

 Bottled water comes with many problems, but fortunately, the solution is very 
easy. 

 The bottled water campaign aims to raise awareness of the importance of 
reducing bottled water consumption, and give people easy access to reusable water 
bottles. 
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Take Action 

Teams:  

▪ posters (2+) 

▪ announcements (1-2) 

▪ sellers (several groups of 2) 

Time period: 2 weeks 

Suggested Dates: beginning of the year, 2-3 selling dates 

Budget:  

Materials:  

▪ water bottles 

▪ money jars 

▪ boxes/bins to carry the bottles 

▪ sheet to keep track of sales 

Strategy: 

i. Get the sale approved by student council. 

ii. Announcements and posters should go up at least 1 week before first sale date. 

iii. Bottles can sell for $3. 

iv. Pick one time slot and split up into pairs and go class to class selling the bottles. 

v. Establish a permanent place where students can buy bottles. 

 

 

Page !14

           Environment Hamilton Youth: 
Guide to Environmental Campaigns 2015

W
A

ST
E



The Recycling Olympics 

How big is the biggest garbage dump on Earth?  Really big.  And it’s in the middle of 
the Pacific Ocean.  It’s hard to estimate its size, but it could be the size of Hawaii, twice 
the size of Texas, or even twice the size of the United States!  However, no matter how 
large it is, garbage does not belong in the ocean. 

!  
The inside of an albatross millions of kilometres away from civilization – The Midway Film 2014 

So how does that much garbage get into the ocean?  A lot of it comes from simple act 
of littering.  Also, we’re running out of places to dump all our garbage.  Proper landfills 
aren’t all that great either.  Canada’s landfills release approximately 20% of our 
methane gas, which is a greenhouse gas that’s over 20 times more effective than 
carbon dioxide.  

Lots of garbage is also being incinerated to defer them from landfills, but the gas fumes 
that are a result of the incineration is extremely toxic.  North America is so waste-full that 
we’re even dumping our garbage in other (poorer) countries! 

Recycling is one of the solutions we have to combat the problem of running out of 
space.  However, only one quarter of the waste Canadian household produced is 
recycled, while the rest is disposed of, somehow.  Surely more of the waste we dispose 
could have been recycled.   
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This campaign aims encourage students to recycle more, to repurpose old materials, 
and understand what can and what cannot be recycled.  It aims to make the job of 
your recycling team easier! 



Take Action 

Teams: 

▪ posters (2+) 

▪ announcements (1+) 

▪ game show host (1-2) 

▪ game assistants (3+) 

▪ prize handlers (1-2) 

▪ game prop makers (2+) 

▪ ballot maker (1) 

▪ face painters (2+)  (collaborate with your school’s art club!) 

Time period: one month 

Permissions: Approved by Student council to use Cafeteria and sound system 

Materials:  

▪ 26 paper cups 

▪ 4 empty water bottles 

▪ 6 plastic spoons 

▪ Buttons 

▪ Clean blue bins 

▪ Eco-friendly face paint  

▪ Empty cereal boxes 

▪ Newspaper 

▪ Plastic bags 

▪ Prizes 

▪ Scissors 
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▪ Sound system with microphones 

▪ Styrofoam plates 

▪ Two hoola-hoops 

▪ Yoyos 

Strategy: 

i. Establish team positions and gather all materials. Get the event approved by 
student council. 

ii. Announcements and posters should go up at least 2 weeks before event date. 

iii. Hosts can prepare short messages about tips and reminders about recycling or 
other relevant environmental news.  These messages can be announced in 
between games. 

iv. Prop makers create the props. 

v. Prepare sound effects (count down, 60 second music, etc. Hint: we recommend 
minute-to-win-it soundtrack). 

vi. Look for eco-friendly products that can be used for prizes.  Hint: some companies 
are willing to donate one of their products! 

vii. Set a date previous to the event date to rehearse, and find out how to pace the 
games to last throughout lunch period. 

viii. On the day of the event, hosts encourage people to play games and game 
assistants help pick up props and other miscellaneous jobs. 

ix. If any of your prizes were donated, don’t forget to give the companies credit. 

x. Each participant gets a ballot for participation to draw for eco-friendly prizes. 

xi. Participants can also get pins for participation. 

xii. Hosts can announce recycling tips, rules, and interesting facts in between 
games. 

xiii. At the end of the games, ballots can be drawn and winners can be 
announced through the school speaker system. 
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Games: 

Note: Games are adapted from Minute to Win It games.  Each round should last one 
minute. 

Bottoms up 

Four plastic bottles are set up in a 1x1 meter square.  A player stands in the middle of 
the square with a yoyo tied to the back of the belt and spins around trying to knock the 
bottles down by swinging the yoyo. 

▪ Two+ players at a time 

Breakfast Scramble 

Players try to assemble the front of a cereal box that has been cut into puzzle pieces. 

▪ Three + players at a time 

Bucket Head 

Players are divided into teams of two.  One team member throws large balls of news 
paper while the other team member tries to catch three balls of newspaper with a 
recycling bin on the top of their heads. 

▪ Two+ teams of two 

Spoon Frog 

Players bang a spoon on the rounded part of another spoon to propel it into 7 cup 
cluster.  The person who gets the most spoons in the cups in one minute is the winner. 

▪ Three+ players 

Hut, Hut Hike 

Players bend over and throw pieces of recyclables between their legs and through a 
hoop (held up by game assistants) into a recycling bin until they get two in. 

▪ Two+ players 
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Chandelier 

 Players try to stack 3 levels of paper cups separated by Styrofoam plates.  The 
pattern starts with one cup on the bottom, four cups in the middle, and 8 cups on the 
top layer.  See diagram for reference. 

                           !  

▪ Two+ players at a time 

Wreath Relay 

 Teammates transfer a plastic bag weaved wreath (2-3 feet in diameter) down 
the chain of teammates holding hands into a recycling bin.  Players cannot let go of 
hands. 

▪ Two teams of at least 5 people per team, race against each other 
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Battery Collection Contest 

 We are a world that relies on electricity.  Today, more and more electronic 
devices are becoming wireless.  As a result, more and more batteries are being 
produced and disposed of.   

 It is very important for batteries to be disposed of properly.  All of them contain 
substances called heavy metals, which can be a huge risk to the environment if it is 
exposed to these chemicals.  About two-thirds of the batteries in the U.S. disposed of 
through either incineration or dumped in the landfill.  These two disposal methods 
pollute the air, water and soil. 

 Nickel, lead and cadmium are three common heavy metals in batteries.  These 
chemicals can accumulate in the human body and can cause problems such as lung 
cancer, brain development problems, and reproduction issues.   

What’s worse is that the presence of these heavy metals in the environment is 
caused by human activity.  One way we can help decrease our environmental impact 
is to recycle our batteries.  This will keep them from incineration and out of landfills, and 
its materials will be disposed of safely or made into new things. 

This campaign will make students more aware of the impacts simple batteries 
have on the environment, and provide a convenient way to properly dispose of them. 

Take Action 

Teams: 

▪ Posters (2+) 

▪ Announcements (1-2) 

▪ Battery collectors (2 per hallway, depends on the size of your school) 

Time Period: 3-4 weeks 

Suggested Dates: None 

Materials: 

▪ Cart for battery collection (they can get very heavy!) 

▪ Sheet to keep track of classroom contributions 
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▪ Newton scale 

▪ Normal scale for heavy loads 

Strategy: 

i. Establish team positions. 

ii. This is a contest to see which class can bring in the most used batteries.  If your 
school does rotary, choose one period of a certain day of the week (e.g. the 
classes of Mondays, period 2 will compete against each other). 

iii. Determine a prize for the winning class, for example, a pizza party. 

iv. Pick two dates for battery collection.  If your school does rotary, your second 
collection should be the same day and period next week. 

v. Make posters and announcements telling people the dangers of improper 
disposal of batteries and details about the campaign.  These should go up at 
least 1 week before the first collection date. 

vi. The battery collection team will go around classrooms collecting batteries.  They 
should have bins and carts ready, as well as a tracking sheet and a scale to 
track the amount of batteries a classroom has brought in. 

vii. Set up a permanent battery collection bin somewhere in the school and 
announce it during the battery collections.  Post posters around the school with 
the permanent battery collection bin location. 

viii. After the contest, properly dispose of all the batteries. 

 

Page !21

W
A

ST
E

           Environment Hamilton Youth: 
Guide to Environmental Campaigns 2015



Page !22

ENERGY



Lights Off Campaign 

One of the biggest things that make humans different from other living 
things is our use and reliance on electricity.  Imagine if you had a black out right 
now.  There would be no heat or air conditioning, you won’t be able to cook, 
you won’t have hot water to use, and worst of all, your computers and internet 
won’t work!  

 We often don’t take into consideration the amount of electricity we’re 
using, or where it comes from.  Electricity can be generated from nature’s 
kinetic energy such as water and wind, as well as nuclear energy.  A whopping 
59% of Canada’s electricity is generated by hydropower in 2010 (33% in Ontario 
in 2011).  However, a large portion of our energy is still being generated by 
burning coal, natural gas, and oil – fossil fuels.  In less fortunate countries with a 
smaller supply of water than us, fossil fuels are their main source of energy.  
Furthermore, both hydropower AND burning fossil fuels release greenhouse 
gases which in excess, causes global warming and climate change. 

 How do we release less greenhouse gasses?  One of the simplest ways is 
to use less energy, and become more aware of our energy consumption!  
Imagine if all of those lights and TVs and monitors are turned off whenever 
they’re not in use.  The savings can add up! 

 The Lights Off Campaign aims to make students more aware of their 
energy consumption, and give them more responsibility to save energy in the 
school and at home. 
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Take Action 

Teams:  

▪ banner makers 

▪ booth (2) 

▪ button makers 

Time period: 2 weeks 

Suggested dates: before April, Earth Day 

Permissions: turn the lights off in these areas: cafeteria, some hallway lights, 
wherever there are windows; permission to set up a table 

Strategy: 

▪ Create banners with a lights-off message (suggestion: “Welcome to 
the Dark Side” with a painting of Darth Vader) to attract attention 

▪ Set up a table/booth in the cafeteria or in the hallways 

▪ Encourage people to become ambassadors for their classroom to 
remind teachers to turn off lights after class is over 

▪ Make 50-100 buttons, give them out for those who want to sign up 

▪ Write letters to teachers encouraging them to encourage students 
in their class to become ambassadors 

▪ Raffle for a small prize (suggestion: motion detection LED light) for 
those who sign up 
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Earth Day Lights-Off Campaign 

* could be a follow up of Lights-Off Campaign 

The Earth hasn’t been this warm in perhaps 11 000 years!  What’s more significant is the 
incredibly fast rate at which the Earth’s temperature has been rising.  It has risen 0.8˚C 
since the start of the Industrial Revolution.  That might sound insignificant but slight 
changes in the global average temperature can have huge consequences, especially 
if it’s happening in such a short amount of time.  Life forms like plants, animals, and us 

are already finding it hard to adapt to the changes.   

Greenhouse gases, especially carbon dioxide (CO2), are the major 
contributors to climate change caused by humans.  A ‘safe’ level 
of carbon dioxide concentration in our atmosphere is 350 ppm. 

Right now, there are 396 ppm (parts per million) of CO2 in our 
atmosphere.   

Canada has a ‘D’ in per capita GHG emissions (i.e. amount of GHG emitted per 
person).  Getting a D grade in school isn’t the best news, but getting a D grade in GHG 
emissions is worse!  Most of us now understand how the greenhouse effect works, and 
how dangerous it is to have too much greenhouse gasses in our atmosphere.  Why are 
we still on the verge receiving a failing mark?  To get our marks up, we have to apply 
our knowledge and take action!  
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The largest contributor to our emissions is the energy sector—heat, electricity, and 
transportation (as well as fossil fuel processing and mining).  It was responsible for 81% of Canada’s 
GHG emissions in 2010!  This is a great place to start cutting our GHG emissions, and 
shrink our eco-footprints, which is the 8th largest footprint in the world. After all, those 
other countries in the graph above are living on a smaller GHG emission per capita 
than us are also first world countries.  There’s no reason why we can’t.  We can stop 
wasting energy and get our grades up! 

(Disclaimer:  fossil fuel processing (the Tar Sands) also contributes to our high per capita emissions) 

This campaign aims to teach students about the implications of climate change and 
global warming outside of the education curriculum in an interactive way.  It will give 
them an opportunity to have a tangible impact and apply what they learn in class to 
better understand climate change.  It aims to make a difference in how much GHG 
emission each student is responsible for at home and school.  It can also be used to 
introduce students to the Ontario EcoSchools program and spark interest in 
participating in it. 

Take Action 

Teams:  

▪ Posters and Announcements (3+) 

▪ letter writer and kit maker 

▪ kit distributors 

▪ challenge makers 

Time period: 2 months 

Suggested dates: Concluding on or in the week of Earth Day 

Permissions: pizza party for winning class, unless another prize is chosen 

Strategy: 

i. Perform an energy audit of your school.  Make sure to record the average 
number of light installations are in a classroom 

ii.The campaign will run for 4 weeks.  It is a contest to see which class 
can collect the most points by saving the most energy by 
turning off their lights. 
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iii. Extra points can be given to classes 
who: 

i. organize a Tim Horton’s Clean Up to Green Up event 

ii. have a certain percentage of the class to complete the weekly 
take-home challenges 

iv. Come up with 4 bonus take-home challenges, one for each week. 

v. Prepare the campaign kit which should include: 

i. A letter to the teacher explaining the campaign 

ii. Challenge completion forms for students, with parent signature 
areas 

iii. Chart for teachers to keep track of which days the lights were 
turned off in their classrooms 

iv. Tim Hortons Clean Up to Green Up flyer 

vi. Posters: 

i. 1 ‘main’ poster design to go up 2 weeks before the start of the 
contest 

ii. 4 poster designs, 1 for each of the weekly challenges.  They should 
be posted during the week they are held.  You don’t need to print 
as many of these posters as the main poster. 

vii. Announcements to start 2 weeks before the start of the contest. 

viii. The winning class will get a pizza party, or another prize to be enjoyed by 
the whole class, and the winning teacher will get a Tim Card (or a gift card 
to a local café that has fair trade coffee!) 

ix. On Earth Day, the whole school’s lights can be turned off. 

x. At the end of the contest period, use the teacher’s recording charts to 
find out the winner, and calculate how much money was saved over the 
contest period. 

xi. Suggestion: if the savings are significant, you can make a proposal to your 
principal to fund the club with the savings 
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Car Free Day 

 Transportation is part of the Energy Sector—responsible for 81% of 
Canada’s GHG emissions in 2010.  Most cars are still running directly on fossil 
fuels, and the combustion by-products contribute to global warming and 
directly affects our local air quality.   

 This campaign aims to encourage students to look at alternative methods 
of transportation to and from school that’s better for the environment and their 
health. 

Take Action 

Teams:  

▪ promotion (posters, announcements) (1-2) 

▪ booth (2+) 

▪ booth designers 

▪ raffle ticket maker 

Time period: 3 – 4 weeks 

Suggested dates: Fall or spring when the weather is good 

Permissions: to set up a table in a permitted place in the school 

Strategy: 

i. This campaign is more applicable to high schools where commuting is 
more common. 

ii. A few days before the designated Car-free Day, set up an eye-catching 
booth wherever lots of students pass by with information on: 

i. Biking in Hamilton 

ii. Bus passes 

iii. The Walk-There tool 

iv. Raffle tickets 
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iii. Make announcements every day for 
a week up until Car-Free Day, reminding students to go to/from school 
without a car that day. 

iv. Participants can be entered into a draw to win prizes that encourage 
further environmentally friendly methods of transportation 

Examples: pre-loaded Presto Cards, roller blades, skateboards, 
bikes, helmets, etc.  
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Green Up the Inside 

Although there aren’t any cars or factories in your classroom, the air indoors 
isn’t as clean as it might seem!  VOCs, or volatile organic compounds, are gases 
that can be released from lots of different things, such as cigarettes, air 
fresheners, printers and copiers, even furniture!  Some of the most common and 
harmful VOCs include formaldehyde and benzene, which are carcinogens 
(cancer causing chemicals), and toluene, and xylene, which cause 
neurological damage.  

 Growing plants indoors is an excellent way to improve air quality.  Certain 
plants can clean the air by filtering out the VOCs.  They also of course, provide 
fresh oxygen.  It is also well-known that the presence of plants can improve 
student and staff performance.  This is due to the theory of biophilia, which 
states that we as humans have an inclination towards nature because our 
ancestors have been in direct contact with nature for millions of years before 
civilization started. 

This project aims to bring green to the inside of the school where students 
spend a majority of their time.  It will improve indoor environmental conditions 
and student performance due to biophilia.  It is also an opportunity for your club 
to connect with the staff and teachers of your school who may be of help in 
future club activities.   

Take Action 

Teams: 

▪ In-door plant guide maker 

▪ Teacher recruiter  

▪ Plant distributors 

▪ Plant tag maker 

Time period: 1 month 

Suggested Dates: beginning of the year 

Permissions: make sure plants get taken care of during the 
summer 
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Budget: depending on the size of your 
school: ~$200 

Materials: 

▪ Plants 

▪ Tags 

▪ Cart 

Strategy: 

i. This campaign is more of a partnership between teachers and your club. 

ii. Offer teachers a free plant for their classroom, as long as they promise to 
take care of it. 

iii. If you want to give teachers options for different types of plants, you can 
make a simple guide for them to help them choose a suitable plant. 

iv. You can also make small tags to mark the plants with your environment 
club’s name. 

v. Have a plan, connect with the caretakers to make sure all those plants will 
be taken care of over the summer vacation. 
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Free Movie Screenings 

Team:  

▪ Promo 

▪ Teacher supervisor 

▪ Food makers 

Time Period: On-going 

Permissions: copyright laws, classroom use, etc. 

Strategy: 

i. This might work the best if you designate regular movie screening dates 
(e.g. the 3rd Tuesday of every month) 

ii. Find an available classroom during lunch period. 

iii. Prepare the necessary equipment (sound system, TV, video player) 

iv. Posters can go up a week before the screening date. 

v. You can make some homemade refreshments (complying with the 
Nutrition Policy). 

vi. Talk to teachers who teach science, social justice, etc. to invite their 
students to the movie screening. 

vii. Find a teacher to supervise the movie room during the screening. 

viii. Note that some movies may have to run for two lunch periods. 

ix. Please be aware of copyright laws and where you can show the movies. 

Movie suggestions: 

▪ No Impact Man 

▪ Blue Gold 

▪ Last Call at the Oasis 

▪ The World According to Monsanto 
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▪ Also show them Mark Lynas’ view on GMOs http://www.marklynas.org/
2013/01/lecture-to-oxford-farming-conference-3-january-2013/                      

▪   But also a response to Mark Lynas: http://www.gmfreecymru.org/
pivotal_papers/lynas_school.html 

▪ Awakening the Dreamer 

▪ Food Inc. / Earthlings (14+) 

▪ Water on the Table 

▪ The Water Brothers (episodes) 

▪ Chasing Ice 

▪ Revolution  

▪ Sharkwater 

▪ The Dark Side of Chocolate 

▪ In Organic We Trust 

▪ Midway: a love story from across the pacific ocean 

▪ The Cove 

▪ Manufactured Landscapes 

▪ The Story of Stuff 

▪ King Corn 

▪ Surfing the Waste 

▪ Watermark 

▪ Farmageddon 

▪ To Make a Farm 

▪ The Clean Bin Project 

▪ Guerrilla Gardening TED Talk by Ron Findley 

http://www.marklynas.org/2013/01/lecture-to-oxford-farming-conference-3-january-2013/
http://www.gmfreecymru.org/pivotal_papers/lynas_school.html
http://www.marklynas.org/2013/01/lecture-to-oxford-farming-conference-3-january-2013/
http://www.gmfreecymru.org/pivotal_papers/lynas_school.html


For all your eco-printing needs, go to Copydog for more environmentally friendly 
prints! 

This Guide was typed in Century Gothic, the font that saves the most ink. 

“Energy” and “Miscellaneous” title pages designed by Carolina Li 

“Food” and “Waste” title pages designed by Christina Ru 

Borders and Title page created by Angela Dittrich 

 Do you have an idea for a campaign? Is there something in 
the guide that could be improved? Please send us your ideas/

suggestions before June 1, 2016. The chosen ideas will be 
published in next year’s guide. See our website for more details: 

youthtakingroot.com 

Interested in designing title pages for next year's guide? Enter your 
submissions by June 1, 2016! Go to youthtakingroot.com for more details. 

CONNECT WITH US! 

Facebook: facebook.com/youthtakingroot 

Instagram: @youthtakingroot 

Website: youthtakingroot.com 

Twitter: @youthtakingroot 

Email: youthtakingroot@gmail.com 
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